TIPS TO MAXIMISE
YOUR FUNDRAISING
FUNDRAISING DOESN’T HAVE TO BE DAUNTING. HOWEVER MUCH YOU RAISE FOR THE ROYAL BRITISH LEGION,
IT WILL MAKE A DIFFERENCE TO THE ARMED FORCES COMMUNITY. HERE ARE OUR TRIED AND TESTED TOP TIPS!

1.
Encourage your sponsors to GiftAid the donation, at no extra cost! With a tick of a box, for every £1 people sponsor you, we can
claim an extra 25p back from the Government. Please pay special attention to the section on your sponsorship forms that refers to
GiftAid, as your sponsors’ details need to be correctly filled out, with particular attention to their full name and home address.

ONLINE
2. SET UP AN ONLINE

4. SHARE ON SOCIAL MEDIA

GIVING PAGE

Now you’ve set up your online giving page, tell
everyone about it! Social media is a powerful way to tell
your story. Post a link on your Facebook profile or send
tweets reminding your followers what you are up to.

Setting up online sponsorship couldn’t be easier! You
can set up your own personalised sponsorship page at
www.virginmoneygiving.com or www.justgiving.com
The money comes directly to us, including any
applicable GiftAid.

Create a Facebook group and invite as many contacts
as you can. This way the people who are interested in
your event will all be in one space and you can send
them regular updates and encouragements to donate.
Don’t just limit it to Facebook and Twitter. For example,
you could share photos of your cake sale on Instagram
or Pinterest, or upload a video of your bike ride to
YouTube.

3. MAKING THE MOST OUT OF

YOUR ONLINE GIVING PAGE
Set a fundraising target on your page to encourage
people to donate more. Interestingly, those with a target
raise 20% more than those who don’t!
Make the most out of what your page has to offer. You
can add photos, videos, a training blog, and even link
your page to your Twitter account so that any tweets
about your challenge appear on your page as well.

5. WRITE A BLOG

Monday mornings and Friday afternoons are the peak
times for online donations - an ideal time to send out
reminder emails and Facebook posts! The end of the
month (the pay day effect) is also an excellent time to
approach people for sponsorship, as they are feeling
their most generous!
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Share your fundraising experience by writing a blog.
Use this to make the story about YOU, as well as the
cause. Explain how difficult this challenge is for you,
your motivations behind the challenge, use humour to
engage your followers.

FACE-TO-FACE

IN THE MEDIA

6. TELL YOUR DONORS HOW THE
MONEY WILL BE SPENT

7. GET IN THE PRESS

Rather than talking about ‘helping the Armed Forces
community’ or ‘Remembering veterans’, it is much
more effective to explain how their donations will
help: ‘£5 could help the Legion to supply and fit grab
rails for someone who has been injured in conflict’,
or ‘£900 could provide a disabled veteran with an
electrically powered mobility vehicle’.

AT WORK
8. EMPLOYERS AND COLLEAGUES
ARE AN EXCELLENT SOURCE
OF DONATIONS!

Many companies operate ‘matched-giving’ schemes
under which they match what you raise personally, so
find out if this is something your workplace can offer.
Put up posters around the office to remind people
about your event, or organise a cake sale
at lunchtime.
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Whether you want to drive people to your event,
boost donations or have a great reason for
supporting the Legion, get some positive coverage
by telling your story. Remember, persistence pays
off, so if you don’t hear back, get in touch again!
Ask us for a press release.

