HOW THEY
DID IT
STORIES FROM INSPIRING FUNDRAISIERS ON HOW THEY REACHED THEIR FUNDRAISING TARGETS
FOR THE ROYAL BRITISH LEGION

‘100 NOT OUT’ TEAM

15 FRIENDS CYCLED FROM THEIR LOCAL CRICKET CLUB IN BUCKS
TO YPRES, RAISING £5,000.

HERE’S HOW THEY DID IT...
• T he team were moved to fundraise for the
Legion for the centenary of the First World War,
given that a member of their cricket club was
killed in the 3rd Battle of Ypres.
• It was a large event so they started planning two
years in advance.
•S
 tarted publicising the event in local papers,
putting up posters in local venues and using
the opportunity to bucket collect at a local
beer festival to let the attendees know about
their challenge – just from bucket collecting
they raised £500!
•O
 ther mini fundraising events: They organised
a raffle and auction at their local cricket club,
approached local businesses to ask for donations for the
prizes, and almost half of their sponsorship resulted from
this day! They also hosted a First World War themed
quiz night.
•M
 ade the most of online fundraising as GiftAid is
processed automatically where applicable, meaning they
got 25p more for every pound donated.

•W
 hen fundraising in a group, they understood the
importance of a dedicated committee who were prepared
to be the key organisers of the event and identified the key
tasks that need to be accomplished to get the event off the
ground and keep the momentum going.
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DAVID POWELL
DAVID DECIDED TO CELEBRATE HIS 80TH BIRTHDAY BY BECOMING THE OLDEST
PERSON TO DO A 30,000FT SKYDIVE, RAISING OVER £6,000 IN THE PROCESS.
HERE’S HOW HE DID IT...
•A
 s an ex-Serviceman the Legion is close to David’s heart,
and his father was killed in action during the Second
World War.
•D
 avid set up a JustGiving page straight away – the earlier
you do this, the more you are likely to raise.
• If you have a story such as David’s, use this to your
advantage and tell everyone about it! He started by
making a list of all potential sponsors, including local
councillors who would have community grant funding,
and involving local youth groups, scouts etc to widen the
net of sponsors.
•D
 avid used all methods of communication to reach out
to as many audiences as he could, from posting regular
updates on his Facebook page for the event to sending his
story to the local press which led to radio interviews.

•D
 avid even had a video of his jump made which he
was able to send round after the event. This way he
was able to carry on fundraising even months after
the event had finished!

JULIA ANNANDALE
TO HONOUR HER GRANDFATHER, WHO FOUGHT IN YPRES, JULIA DECIDED
TO JOIN US ON PEDAL TO PARIS, AND RAISED £4,817!
HERE’S HOW SHE DID IT...
• J ulia chose to fundraise for The Royal British Legion to
honour her grandfather, who fought in Ypres, and she was
struck by how respected the Legion was by the general
public, so wanted to help.
• J ulia fundraised entirely online, by using JustGiving and by
writing a blog.
• T hree months before the event, Julia started writing
emails to friends and family, which she would follow up
frequently with training updates and blog posts to keep her
fundraising efforts to the forefront of people’s minds.
•M
 aximised her fundraising by making her approach as
personal as possible. She took great care to explain why
she was fundraising for the Legion, how the donations

would be used by the charity, and always included a
personal message to the recipient.
•S
 he thanked every individual donor by a handwritten letter,
to tell everyone how much she appreciated their support.

